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Forward-Looking Statements
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Certain statements and information in this presentation contain òforward-looking statementsówithin the meaning the Private Securities Litigation Reform Act of 1995, and are intended to be covered by the
safe harbor provisions thereof . These forward -looking statements are based on managementõscurrent expectations and beliefs concerning future developments and their potential effect on the Company.
While management believes that these forward -looking statements are reasonable as and when made, there can be no assurance that future developments affecting the Company will be those that are
anticipated . All comments concerning the Companyõsexpectations for future revenues and operating results are based on its estimates for its existing operations and do not include the potential impact of
any future acquisitions. The Companyõsforward -looking statements involve significant risks and uncertainties (some of which are beyond its control) and assumptions that could cause actual results to differ
materially from its historical experience and present expectations or projections . Known material factors that could cause actual results to differ materially from those in the forward -looking statements
include:

Å the Companyõs financial outlook and the financial outlook of the automated teller machines and multi-function financial services kiosks (collectively, òATMsó) industry and the continued usage of 

cash by consumers at rates near historical patterns;

Å the Companyõs ability to respond to recent and future network and regulatory changes, including requirements surrounding Europay, MasterCard, and Visa (òEMVó) security standards;

Å the Companyõs ability to renew its existing customer relationships on comparable economic terms and add new customers; 

Å the Companyõs ability to pursue, complete, and successfully integrate acquisitions, including the integration of DirectCashPayments Inc.;

Å changes in interest rates and foreign currency rates; 

Å the Companyõs ability to successfully manage its existing international operations and to continue to expand internationally;

Å the Companyõs ability to manage concentration risks with key customers, vendors, and service providers;

Å the Companyõs ability to prevent thefts of cash; 

Å the Companyõs ability to manage cybersecurity risks and prevent data breaches;

Å the Companyõs ability to respond to potential reductions in the amount of net interchange fees that it receives from global and regional debit networks for transactions conducted on its ATMs due to 

pricing changes implemented by those networks as well as changes in how issuers route their ATM transactions over those netwo rks;

Å the Companyõs ability to provide new ATM solutions to retailers and financial institutions including placing additional banksõ brands on ATMs currently deployed; 

Å the Companyõs ATM vault cash rental needs, including potential liquidity issues with its vault cash providers and its abilityto continue to secure vault cash rental agreements in the future; 

Å the Companyõs ability to manage the risks associated with its third-party service providers failing to perform their contractual obligations;

Å the Companyõs ability to successfully implement and evolve its corporate strategy; 

Å the Companyõs ability to compete successfully with new and existing competitors;

Å the Companyõs ability to meet the service levels required by its service level agreements with its customers;

Å the additional risks the Company is exposed to in its United Kingdom (òU.K.ó) armored transport business; 

Å the impact of changes in laws, including tax laws, that could reduce or eliminate the benefits expected to be achieved from t he Companyõs recent change of its parent company from the United 

States to the U.K.; 

Å the impact of, or uncertainty related to, the U.K.õs planned exit from the European Union, including any material adverse effect on the tax, tax treaty, currency, operational, legal, and regulatory 

regime and macro-economic environment to which it will be subject to as a U.K. company; and

Å the Companyõs ability to retain its key employees and maintain good relations with its employees.

Additional information regarding known material factors that could cause the Company'sactual results to differ from its projected results are described in its filings with the Securities and Exchange
Commission, including its Annual Report on Form 10-K, Quarterly Reports on Form 10-Q, and Current Reports on Form 8-K. You should not read forward -looking statements as a guarantee of future
performance or results. They will not necessarily be accurate indications of the times at or by which such performance or results will be achieved. Forward-looking statements speak only as of the date the
statements are made and are based on information available at the time those statements are made and/or management's good faith belief as of that time with respect to future events. The Company
undertakes no obligation to publicly update or revise any forward -looking statements after the date they are made, whether as a result of new information, future events, or otherwise.

In addition, todayõspresentation includes certain non-GAAPfinancial measures as defined under SECRegulation G. Our opinion regarding the usefulness of such measures together with a reconciliation of
those measuresto the most directly comparable U.S. GAAPmeasureshave been included in the appendix to the presentation .



One of a Kind Company. Long Growth Runway.
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1. Source: 2016 RBR. 

2. FY 2013-2016.

3. Source: 2016 RBR; stats cited for 2016-2021 CAGR worldwide.
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Long History of Consistent Growth

Track Record of Consistent Revenue Growth

North America Headquarters Houston, TX

Equity Market Capitalization $1.5 billion

2017E Revenue (1) $1.5 billion

1. Midpoint of company guidance for full year 2017 .
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T H E  C A R D T R O N I C S  S T O R Y

One of a Kind Company. Long Growth Runway.
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The Performance

The Positioning



A T  A  G L A N C E

Leading Non-Bank ATM Network in World

1. Based on National Retail Federation 2016 List of Top 100 Retailers that have ATM programs .
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~233,000 ATMs owned or managed 
with >2B transactions annually

Top US retailers (1)

FI relationships

2016 revenues

8 of 10

>2,300

$1.265B

Cards enabled on AllpointÊ 

surcharge-free network >60 mm

~86,000 ATMs ~147,000 ATMs

US
52%

UK/Ireland
25%

10%

7%

3%
3%Germany, 

Poland, 

Mexico, 

Spain

Australia, 

New 

Zealand

Canada

South Africa

US
94%
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Other
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W H A T  W E  D O

Unique Value Proposition for All Constituents

V Expanded presence

V Convenient surcharge-free 
access for cardholders

V Brand promotion

V Help small/mid-sized banks 
compete with large banks

V Path to ATM outsourcing

V Convenience ðavoids 
separate trip to bank

V More value / service

V No fee if bank is a 
Cardtronics surcharge-free FI

V Drives increased traffic

V Increases in-store spend

Providing customers and businesses with convenient, reliable 

access to cash, when they need it

Financial Institutions Consumers

Retailers



8

Drives asset productivity and generates traffic for retailers

Issuers

ATM bank 

branding

Demand for cash 

withdrawals

Acquirer (Cardtronics)

Supply of highly convenient 

cash withdrawals

network

W H A T  W E  D O

Driving Both Issuer and Acquirer Sides of the Network
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ÅOver 55,000 ATMs globally(1)

Å1,300+ participating issuers

ÅFinancial institutions, prepaid card 

issuers, government benefit providers 

(e.g., social security)

Å60 mm+ cards seeking Allpoint ATMs

Å7 of the top 10 retailers(2) have Allpoint 

ATMs

1. Count includes 7-Eleven ATMs which are scheduled to come off the Allpoint network.

2. Based on National Retail Federation 2016 List of Top 100 Retailers that have ATM programs.

Cost-efficient network for card issuers to maintain valued physical presence

W H A T  W E  D O

Cardtronicsõ Allpoint Surcharge-Free Network

Largest surcharge -free ATM network Unrivaled Scale and Density

Convenient, High Quality Locations
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Source: McKinsey Global Payments Map.  Includes consumer and 

business payments as well as cash flows from bank branches and 

ATMs.

Global Cash Payment Flows

3%
CAGR$68 T

$78 T

2014 2019

O U R  M A R K E T

Cash Market Is Massive and Durable

ÅSecure

ÅUbiquitous acceptance

Å Immediate settlement

ÅNo merchant discount / chargeback risk

Unique Cash Attributes

ÅCash users consider cash uniquely superior 
to other instruments

ÅMore consumers use cash as their dominant 
payment method than credit or debit

ÅDigital payment methods in the offline 
environment, such as digital wallets, have 
displaced more card transactions than cash 
transactions

Resulting Preference for Cash

Source: McKinsey GCinsights Consumer Financial Life Survey, June 2015; Accenture 2016 

North America Consumer Digital Payments Survey.
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M A S S I V E  A N D  D U R A B L E  C A S H  M A R K E T

Cash Volume Trends in the U.S.
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ÅCash forecasted to remain a primary method of payment for POS and P2P

ÅData includes offline and online channels

Source: McKinsey Global Payments Map, Q1 2017.
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FA V O R A B L E  T R E N D S

Branch Transformation Increasing Importance of ATM Channel

Top U.K Branch Closures since 2015 (1)

+ Fewer reasons to visit branch, but cash still 
requires physical interaction

+ Banks actively moving transactions from 
teller to ATM

+ Shapes consumer behavior toward ATMs

Benefits to Cardtronics

0
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HSBC RBS Lloyds Barclays Co-op
Bank

941 branches closed, representing 

15% of combined branch estate

1. Briefing Paper Number 385 (Dec 15, 2016) published by House of Commons Library; graph data sourced from BBC Research and Which?

2. JPM, BofA, Citi, PNC: Company disclosures. Wells: FDIC Data.

Top U.S. Branch Closures since 1Q16 (2)

Uniquely positioned to capitalize on favorable trends in financial services
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B of A Citibank PNC

572 branches closed across five banks



Withdrawals

Deposits

2022Migration

to ATM

Attrition2017 2017

IAD

FI

2022AttritionMigrated 

from

Teller

13
Source: RBR 2016 Global ATM Market and Forecasts and Cardtronics estimates.

FA V O R A B L E  T R E N D S

Migration from Teller to Self -Service Driving ATM Growth

FI Teller Transaction Volume ATM Transaction Volume

Migration of 

transactions to ATMs

Investing in our talent, infrastructure and product capabilities to 
position us for this opportunity
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Multiple Growth Drivers

ÅGrow with major retail customers

ïExisting customers growing store 
footprint

ÅAdd new retailers and FIs

ÅAcquisitions

ïPipeline of global opportunities

Our mission: to be the ATM network of choice in every 

neighborhood and for every business, around the world

Growth Drivers

ÅEnter new geographies

ïSouth Africa is most recent example

ÅDrive more transactions at existing 
ATMs

ï i.e., Allpoint

ÅExpand FI relationships into 
management of on-premise ATMs

ïFacilitated by branch closures 

Company owned units

+90%

45,408

55,391
59,005

65,693

86,263

2013 2014 2015 2016 1Q17



T H E  C A R D T R O N I C S  S T O R Y

One of a Kind Company. Long Growth Runway.
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The Performance

The Positioning
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Business Model Drives Consistent Performance

1. Diverse and 

recurring revenue 

stream

2. Proven M&A track 

record

4. Consistent revenue and 

earnings growth

3. Expanding 

margins
5. Strong cash 

flow and 

balance sheet


