Cardtronics Partners with Bank of the West to Offer ATMs in Key Markets
November 1, 2018
More than 140 Cardtronics ATMs at Walgreens stores in Denver and Sacramento will feature the Bank of the West brand and
offer fee-free withdrawals for Bank of the West cardholders

HOUSTON, November 1, 2018 – Through a new relationship between Cardtronics and Bank of the West, 143 ATMs will be placed in select
Walgreens stores in Denver, Colorado and Sacramento, California, providing the bank’s cardholders access to their cash in safe, convenient locations.
“One of the core strategic goals of Cardtronics is to help financial institutions extend their service footprint in ways that are equally cost-effective and
customer-focused,” said Brian Bailey, Cardtronics EVP and Managing Director – North America. “By partnering with Cardtronics, Bank of the West is
able to access prime locations that deliver real brand value while also enabling greater cardholder convenience, and they were able to do so quickly.”
Through this partnership with Cardtronics, Bank of the West significantly increases its visible presence and brand awareness in two key markets, while
expanding fee-free withdrawal convenience for Bank of the West customers. These additions triple the total number of cash access locations for Bank
of the West customers in Denver, and nearly quadruple ATM locations in Sacramento.
“This rapid expansion of our ATM locations in Denver and Sacramento reflects our commitment to delivering convenience and exceptional service,”
said Ryan Bailey, Head of Retail Banking at Bank of the West. “For our customers, we want to meet them where they are; whether in a branch, online,
in our mobile app, or at an ATM in Walgreens.”
All participating ATM locations can be found using the Bank of the West branch and ATM locator.

About Cardtronics (Nasdaq: CATM)
Cardtronics is the trusted leader in financial self-service, enabling cash transactions at approximately 230,000 ATMs across 10 countries in North
America, Europe, Asia-Pacific, and Africa. Leveraging our unmatched scale, expertise and innovation, top-tier merchants and businesses of all sizes
use our ATM solutions to drive growth, in-store traffic, and retail transactions. Financial services providers rely on Cardtronics to deliver superior
service at their own ATMs, on Cardtronics ATMs where they place their brand, and through Cardtronics' Allpoint Network, the world’s largest
surcharge-free ATM network, with over 55,000 locations. As champions of cash, Cardtronics converts digital currency into physical cash, driving
payments choice for businesses and consumers alike.

About Bank of the West
The fundamental belief that a bank should have a positive impact on society drives Bank of the West. At a time when people demand more from
companies, we are taking action to ensure our activities help protect the planet, improve people’s lives, and strengthen communities. That’s why we
are investing where we can have a real impact: supporting energy transition, helping enable female entrepreneurs and financing innovative start-ups.
As the bank for a changing world, Bank of the West is committed to sustainable finance along with our parent company BNP Paribas, which is one of
the only financial organizations in the world to adopt the UN Sustainable Development Goals. Through Digital Channels and offices across the U.S.,
Bank of the West provides financial tools and resources to more than 2 million individuals, families and businesses.
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